
100 Pearl Street ▪ P.O. Box 231436 ▪ Hartford, CT 06123-1436 ▪ [T] 860.525.8629 ▪ [F] 860.278.5461 ▪ www.LetsGoArts.org

    NEWS RELEASE
Contact:  February 27, 2012
Tim Yergeau, Director of Communications 
860-525-8629 ext. 249 
TYergeau@LetsGoArts.org 

FOR IMMEDIATE RELEASE

GREATER HARTFORD ARTS COUNCIL ANNOUNCES 
2012 UNITED ARTS CAMPAIGN: TAKE PART!

Mayor Segarra named chair of campaign to raise $3.2 million for the arts

Hartford, CT (February 27, 2012)—The Greater Hartford Arts Council has announced the start of the 
2012 United Arts Campaign, an annual fundraising drive with a goal of raising $3.2 million to support 
more than 150 arts, heritage and cultural organizations across a 34-town service area surrounding the 
Capital City. The chair of this year’s campaign is the Honorable Pedro E. Segarra, Mayor of the City of 
Hartford. The United Arts Campaign runs from February to June 30, 2012. 

United Arts joins together corporate and business contributions, government and foundation support 
and individual donations to fund the Arts Council’s range of cultural services and grant programs. 
Almost half of the money raised will be distributed to local arts organizations and artists through a 
variety of grant programs, including project-specific and general operating support. The Arts Council 
also provides a host of professional services, including umbrella marketing and advocacy, to strengthen 
the region’s arts and heritage community and connect the public with the arts.

“Connecticut’s Capital City has so many cultural treasures, and the arts have played a key role in 
energizing and sustaining our neighborhoods,” said Mayor Segarra. “The success of many of these 
entities relies on the Arts Council, and I’m proud to serve as the honorary chair of the 2012 campaign to 
encourage support for the arts in our region.”

The 2012 United Arts Campaign, take pART!, encourages the community to explore and engage with 
the arts—one of Greater Hartford’s most important assets. Greater Hartford ranks in the top 6% of 
metro areas in North America for its arts and culture, and there are more than 200 arts and heritage 
institutions within a 30 minute drive of the capitol. The arts community generates an annual economic 
impact of $244 million and supports 7,400 local jobs. 

(more)



“Greater Hartford is home to a wealth of arts and heritage organizations—from some of our nation’s 
most important cultural treasures to even the smallest artist associations that make our region unique,” 
said Cathy Malloy, CEO of the Arts Council. “They all rely on the consistent support of United Arts 
funding to do what they do best: deliver artistic programming of the highest possible quality.”

The take pART! campaign acknowledges the different ways people can experience the arts: from 
attending a cultural event to visiting a heritage home, enrolling your family in an arts class or even 
listening to music on your iPod. United Arts strives to connect the public with the region’s cultural 
organizations and make the arts accessible to everyone.

Each year, the Arts Council solicits corporations and foundations, sends appeals to arts supporters and 
enthusiasts and hosts a series of community events and activities to reach its goal. In addition, 
the Arts Council runs workplace giving campaigns in 65 local companies, connecting the business and 
arts community and giving employees the opportunity to interact with the arts.  

United Arts 2012 includes a number of new interactive initiatives and events, including a brand-new 
blog at Blog.LetsGoArts.org with news and announcements and “in the field” reports by Arts Council 
staff and a Face of the Arts promotional campaign featuring profiles of arts leaders and members of 
the community who take pART! in the arts every day.

Additional United Arts events include:
•	 Best Practices Workshop (Feb 28): a training session for workplace giving coordinators and 

volunteers.
•	 Aetna Arts Week (Apr and Sep, dates TBA): week-long series of free and low-cost arts events 

at United Arts-funded organizations around Greater Hartford culminating in a large-scale 
interactive public art project.

•	 Portraits of Wisdom, Photography by Don Bell (Jun 4-Jul 13): a community-centric 
photography exhibit at the 100 Pearl Street gallery featuring portraits of local residents and their 
answers to the question “what have you learned today?”

•	 Arts Day at the Rock Cats (May 22): a night of baseball at New Britain Stadium celebrating the 
arts community.

•	 Max’s Farm to Table Wine Dinner (Jun 3): a multi-course meal prepared by Max Downtown’s 
executive chef featuring seasonal ingredients and special wine pairings with each dish.

For more information about the United Arts Campaign, visit LetsGoArts.org/UnitedArts.  
For up-to-the-minute coverage of campaign events and activities, visit the Arts Council’s blog at  
Blog.LetsGoArts.org.

# # #

The Greater Hartford Arts Council provides leadership for the financial success and organizational stability of 
the arts, cultural and heritage community of Connecticut’s Capital Region. In its 40 year history, the Arts Council 
has raised and invested more than $64 million for the arts, helping to rank Greater Hartford in the top six percent 
of metropolitan areas in North America for its arts and cultural community. Find out more information about the 
Greater Hartford Arts Council at www.LetsGoArts.org.  


